Marta Beltran | Product Designer

Portfolio | martauiux@gmail.com | LinkedIn
Human-Centred Product Designer with a multidisciplinary background in designing and coordinating complex physical and immersive exhibitions. I turn research insights into intuitive, scalable products that meet user needs and business goals. Collaborating with cross-functional teams, I deliver measurable improvements in engagement, usability, and overall product impact. I thrive at the intersection of research, strategy, and design, shaping experiences that delight users and drive business outcomes.PROFESSIONAL EXPERIENCE

Junior Product Designer, Cliqo
Freelance  July 2025 – Present
· 25% increase in task completion and 20% reduction in user errors, thanks to
redesigning key user flows informed by competitor analysis and user interviews, influencing product roadmap priorities.
· Reduced implementation friction, managing design documentation, timelines, 
and developer handovers across teams.
· Improved UI consistency and accelerated development, collaborating with 
developers and IT consultants on a scalable design system.

Junior Product Designer, Docklands Taekwon-Do School
Freelance  February 2025 - April 2025
· 5% increase in engagement and 10% uplift in sign-ups, thanks to planning and 
executing A/B tests on key website flows, informing ongoing marketing and 
product optimisation strategy.
· Strengthened brand and UX, owning visual identity and end-to-end UX/UI design
across web and digital marketing.

Junior Product Designer, The Kernel Brewery
Freelance  January - March 2025
· 20% improvement in navigation efficiency, thanks to guerrilla usability testing and iterative redesigns that directly influenced product feature prioritisation.
· 25% lower user drop-off, by redesigning dropdowns and removing friction in 
navigation.
· 30% faster design iterations, 20% more relevant content, by integrating AI
 tools into ideation and workflow.

Project Assistant, International Touring Exhibition, The British Museum
May 2023 - Present
· 25% increase in user engagement on the website, resulting in three new 
international partnerships and additional revenue opportunities, influencing 
strategic decisions for international touring programs.
· Delivered 6 touring projects, coordinating stakeholders, schedules, and digital touchpoints.
· Collected and analysed survey data to uncover key user pain points, producing actionable reports that informed design improvements and strategic planning for
future exhibitions.
EDUCATION

Generative AI Overview for Project Managers, Project Management Institute 

User Research and Testing for UX Writing, Udemy

Figma UI UX Design Essentials, Udemy

Master’s degree Museum Cultures with Curating, Birkbeck University

SKILLS

· Human- centered design
· Design thinking
· User Research
· User Testing
· Cross functional team collaboration
· Stakeholder collaboration 
· Critical thinker
· Google Analytics
· Microsoft 365
· CRM Dynamics
· Time and task management
· AI Design Tools
· Miro
· Figma
· Slack
· System-focused mindset

LANGUAGES

· English (Professional)
· Spanish (Native)
· Catalan (Native)
· Italian ( Basic)




